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Sport England Sport Market Segmentation
A quick guide for Sports Clubs or Sports Facilities

What is market segmentation?

Market segmentation is a powerful way of analysing the population that allows those working in community sport to better
understand who their different customer types are and where they are located. The segmentation process groups the
adult (18+) population of England into 19 distinct sporting ‘segments’ and provides insight into the sporting behaviours
and preferences of each of these segments, as well as their motivations and barriers to playing sport, satisfaction with the
sporting experience, and the best ways to contact and market to people within each segment. The segments were
developed by Sport England in 2010. The three main outputs are shown below.
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How to reach Frank?

The index tables help you to:

e Get more detailed data on each of the 19 sporting segments,
SO you can compare each segment with the national average
and others of a similar age.

e Explore the fuller range of sports, and groups of sports, (such
as indoor, outdoor, winter sports), more detailed satisfaction
information and other detail on lifestyle and habits.

e Use the index results for each segment to explore differences in
more detail. In contrast to the percentages used in the pen
portraits, the indices capture the likelihood of a segment to play
a sport compared to the overall adult population, and to other
segments in the same age group. This allows you to explore the
characteristics in more depth..
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The Sports Market Segmentation web tool s

www.sportengland.org/segments
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1. Who lives near my sports club or facility?
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2. At the bottom of the screen, select the option ‘Sports
Facility’. Start typing the name of the facility you are
interested in, into the box, until the correct place is
found. Enter a postcode if the facility does not appear
as an option. Enter the catchment area (e.g. 5km) and
click on the green ‘Search’ button.

3. The catchment area is shown in red. Hover over
an area to see the details of neighbourhood areas
displayed. Select ‘chart’ or ‘table’ at the bottom of
the screen to see population within each segment
in your selected area.

1.Select the ‘segments’ tab in the blue
panel at the top of the screen, then click
on ‘dominant segment’.

2.What is the latent demand for a sport near to my club or facility?
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1. Select the ‘sports’ tab in the blue panel at
the top of the screen, then select the sport,
or group of sports, that you are interested
in..

2. On the same page, enter the name of
your club and the catchment area size that
you are interested in. Then click on the
green ‘Search’ button.

3. The map shows latent demand in the catchment
area selected. Hover over different areas to see
detailed results displayed at the corner of the screen.
Also select ‘bar chart’ and ‘tabular data’ options at
the bottom of the screen for more detailed results.

3. What motivates people living near my club or facility to play sport?
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1. Select the ‘characteristics’ tab at the top
of the screen. Select the characteristic
‘motivations for playing sport’ and then
select the one you are interested in from the
drop-down list, e.g. ‘to keep fit’. Enter your
club name and catchment area, then click
the green ‘Search’ button.

2. The map shows the prevalence of people
living locally whose motivation for playing sport
is to keep fit. Hovering over the map will
display more detailed data for each localised
area, in the grey box in the corner of the map.

3. To explore the estimated numbers in each
segment with this motivation for playing sport,
click on the bar chart option at the bottom of the
screen. The results will capture all those living
within your club catchment area (as marked by a
red circle), whose motivation for playing sport is to
keep fit.
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